




Michael Bell
Executive Director
nifda

Michael has some twenty 
seven years experience in the 
food industry. He worked 
in the bakery trade in 
Northern Ireland and Malta 
for fourteen years. During 
this period he worked 
closely with major retailers 
and obtained a place on the 
senior management board of 
ormeau bakery. 
He is a Fellow of the inst-
itute of food science and 
technology and a chartered 
scientist. In addition to a 
passion for good food and 
drink, he enjoys sailing and 
hill walking. He has been 
involved in developing nifda 
since its foundation in 1996.

Nigel Hardy
Title
invest northern ireland

Nigel is the Food Marketing 
Manager for invest ni.  
Nigel works closely with 
invest ni’s “in market” food 
advisers, and he coordinates 
trade marketing, PR, and 
promotional activities 
overseas in support of the Fit 
for Market Strategy.  
Nigel has previously held 
marketing positions in the 
food industry; cantrell 
& cochrane, as well as 
in belfast telegraph, 
belfast international 
airport, price waterhouse 
coopers, john england 
textiles, ledu, and relay 
business software

Kate Magill
Title
ulster farmers’ union

Kate joined the staff of the 
ulster farmers union as 
a Policy Officer January 
2006, after completing an 
Environmental Science degree 
from the University Ulster. 
Kate has had responsibility 
for a number of policy areas 
including; Food Chain, Rural 
Affairs, Legislation & Poultry.
Kate is married and lives 
in South Down. Outside 
interests include travelling, 
cooking and swimming. 

Lorna Murray
Local Sourcing & Technical Manager
Scotland

Lorna is currently Food Sourc-
ing and Technical Manager for 
asda local based in Scotland. 
Her role involves working with 
local businesses to identify mar-
ket opportunities and to deliver 
new high quality products to 
specific geographical areas. 
Lorna has over 10 yrs experience 
in New Product Development, 
Technical and Local Sourcing 
within the Food Industry spent 
in the UK & overseas. She has 
broad knowledge of all aspects 
of the food industry and a pas-
sion for product quality. Lorna 
gained a Bsc (Hons) Degree in 
Food Science and Marketing 
from Queen Margaret University, 
Edinburgh and began her career 
with pillsbury uk within their 
New Product Development 
Department.
Lorna moved to Ireland and 
worked for dunnes stores in 
Dublin focusing on Food Safety 
and Quality. On leaving Ireland 
Lorna continued her career 
with somerfield as a Techni-
cal Manager with responsibility 
for the fresh chilled category. 
Lorna moved to Asda in 2003 
initially taking up the role of 
Technical Manager and then 
moving into Product Man-
agement, responsible for the 
development of new products 
within the chilled category.  
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Clare Hodgeson
Product Development Manager
marks & spencer plc, london

Claire is a professionally 
qualified Product Developer 
with more than nineteen 
years experience in product 
and packaging development 
for marks & spencer plc 
and tesco store ltd. She 
is accomplished in areas of 
innovation, project manage-
ment, team working and 
communication within fast 

moving consumer markets.
In addition Claire has been 
instrumental in the for-
mulation, influence and 
delivery of commercially 
successful product direction 
and vision.  
In her spare time Claire en-
joys cooking, travel, visiting 
restaurants, home improve-
ments and cake decoration.



Ian Jordan
Head of Business & Commercial 
Banking
ulster bank

Ian Jordan is Head of Busi-
ness & Commercial Banking 
in Northern Ireland. Ian has 
worked for ulster bank for 
10 years and previously held 
senior positions within its 
business centre network, in-
cluding Head of Ulster Bank’s 
Belfast City Business Centre. 
A graduate of Cambridge 
University, Ian is a qualified 
Chartered Accountant. 
Under Ian’s leadership 
ulster bank provides 
banking expertise for many 
Northern Irish food & drink 
companies. Ian remains 
committed to supporting 
local enterprise and businesses 
achieve their full potential by 
working in partnership with 
firms to provide them with 
the benefit of ulster bank 
expertise and knowledge.

Steven Millar
Department of 
Agriculture and 
Rural Development

Steven is Head of Supply 
Chain Development Branch 
within the department 
of agriculture & rural 
development (dard). He 
works mainly with producers 
and processors to improve 
communication, co-operation 
and competitiveness within 
supply chains.
 He joined dard in 1983 
and has been in teaching, 
course management, finance, 
technology transfer & business 
development advisory roles.  

Susi Richards
Innovation Manager 
sainsbury’s

Susi being Innovations 
Manger for sainsbury’s has 
one of the most exciting 
jobs in retail!  Focusing on 
the long term direction 
of the company Susi is 
responsible for Customer 
Trends, predicting what 
our customer’s want when.  
As part of the drive for 
innovation and a greater 
breath of Regional Products, 
Susi is also responsible 
for the Supply Something 
New Programme…looking 
at encouraging truly 
innovative small to medium 
sized suppliers to supply 
sainsbury’s.
A language graduate Susi 
started her career in stores 
with m&s, working in 
their Paris store Boulevard 
Haussman before moving 
into Head office as a product 
Developer in desserts, ice-
cream and confectionery... 
a very tricky job!
Susi moved on to safeway’s 
where she managed their 
Seasonal Development and 
Impulse categories.
A working mum of two, Susi 
loves art, cooking and ballet!

Declan Ferguson
Technical Manager
tesco

Declan is Lead Technical 
Manager for tesco in NI 
& tesco ireland based in 
Newtownabbey and Dublin.
Declan’s role in NI involves:  
Sourcing, developing and 
working with local suppliers 
to bring local product ranges 
to the market and to ensure 
the suppliers can manufacture 
the products safely and legally.  
In RoI Declan manages 
the agriculture and supply 
chain for Meat, Poultry, Fish, 
Deli and In Store Counters, 
working to develop and 
deliver quality products from 
suppliers who can meet Tesco’s 
animal welfare and food 
manufacturing standards.
Declan graduated from 
Queen’s University in Belfast 
with a BSc (Hons) Degree 
in Food Science.  Declan 
joined tesco last year after 
more than 10 years working 
as a Food Technologist with 
marks & spencer in their 
London Head Office.  Declan 
managed a wide range of 
product categories within 
marks & spencer which 
included Confectioner, Breads 
& Cakes, In Store Bakeries, 
Biscuits, Prepared Products, 
Meat and Poultry.
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— Catagories

Service Sector Award
Sponsored by Invest Northern Ireland
    		
Ulster Bank Best New Product Large Company Award 
Sponsored by Ulster Bank Ltd.

Ulster Bank Best New Product Small Company Award
Sponsored by Ulster Bank Ltd.

Rural Product /Supply Chain Excellence in Farming Award 
Sponsored by Department of Agriculture and Rural Development

Ulster Bank Outstanding Contribution to NI Food and Drink Award
Sponsored by Ulster Bank

Food And Drink Training Excellence Award
Sponsored by Food and Drink Sector Skills

Northern Ireland Good Food is in Our Nature Award
The People’s Choice
Sponsored by Food Northern Ireland

Taste of Ulster Restaurant of The Year 2011 
Sponsored by Food Northern Ireland

The Northern Ireland Regional Food Programme Best Local Food and /or Drink Promotion Event / Initiative
Sponsored by The Northern Ireland Regional Food Programme

form a

form b

form c

form d

form e

form f

form g

form h

form i
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— Service Sector Award
   Application Form A

This Award is open to any Northern Ireland Food and Drink 
Company who have taken up the challenge of providing new 
and better products to the Service Sector. The award is targeted 
at companies who have incorporated commercial solutions to 
enable them to reach new horizons by innovative applications 
of product development and service technologies.

The Service Sector Award is open to any company with a 
manufacturing base predominately in Northern Ireland. The 
product or process must, in the main, have been developed in 
Northern Ireland. Collaboration with Queen’s University of 
Belfast, Loughry Campus or University of Ulster is encouraged.  
However, their contribution must be minor, compared with 
the company’s input. 

The Judges will consider both Product Innovation and Process 
Innovation or any combination of both. The Innovation must 
have been launched in the marketplace during the period 
01.11.09 – 31.01.11.  

The product must, in the view of the Judges, be commercial.  
Short-listed applicants will be invited to present samples of 
their products to the judging panel or present to the judging 
panel week commencing  7 March 2011.

Please note no more than 1000 words on application. Most of 
the points are awarded at product judging.

please complete in black ink

your name

your position/title

company name

address

postcode	

telephone

Please describe the specific product, product range, brand 
or service to be entered for the Service Sector Award.  
Continue on a separate page as required.

Please answer the following questions and return with 
the completed entry form before close of business on 
Wednesday 2 March 2011 to:

the judging panel, 
nifda, 
belfast mills, 
71-75 percy street, 
belfast, bt13 2hw

Judging, including product sampling, will take place w/c 
7 March 2011. Please note all answers should be preferably 
e-mailed to joan@nifda.co.uk or on A4 paper using Times New 
Roman font size 12. Applications should not exceed 1,000 words.
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— Service Sector Award
   Application Form A continued

question 1

Is your company:

•  An independent company
•  Involved in a partnership or alliance to achieve this venture
•  A subsidiary of a holding company or larger grouping

question 2

What is the main activity or business of your company?

question 3

What initially prompted the product/ innovation?  
(e.g., niche market identification)

question 4

Please explain how this process was started?

question 5

What action did you take in planning and developing this 
product or concept? For example:

•  Market Research 
•  Feasibility study
•  Obtained grant aid
•  Competitor analysis
•  Prepared marketing plan

question 6

What actions did you take to implement the new enterprise? 
For example:

•  Market testing
•  Implementing a product marketing plan
•  Taking steps to meet legislation
•  Promotional/Launch package
•  Training staff
•  Designing quality procedures

question 7

What procedures do you use to maintain customer 
satisfaction and quality standards?

question 8

Please indicate how this is monitored and how, in turn, you 
ensure the integrity of supplies.

question 9

Please indicate % of the raw materials used in this enterprise 
you obtain from the following sources:

•  % from own production
•  % from local producers
•  % from UK/RoI sources
•  % from overseas sources

question 10

Please outline any problems you have in obtaining sufficient 
quantities of quality assured supplied of raw materials 
from both UK/RoI sources and overseas and how you are 
overcoming them. 
(Maximum 150 words)

question 11

Have you sought links with other businesses in connection 
with any of the following?

•  Sourcing raw materials	 •  Marketing & Promotion
•  Processing/manufacturing	 •  Finance
•  Packaging	 •  Innovation
•  Distribution

question 12

Please indicate any problems or difficulties you have 
encountered in the development of this innovation and your 
solutions to these.
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— Ulster Bank Best Product Large Company
   Application Form B

The Judges will consider both Product Innovation and Process 
Innovation or any combination of both. The Innovation must 
have been launched in the marketplace during the period 
01.11.09 – 31.01.11.  

The product must, in the view of the Judges, be commercial.  
Short-listed applicants will be invited to present samples of 
their products to the judging panel or present to the judging 
panel week commencing 7 March 2011.

please complete in black ink

your name

your position/title

company name

address

postcode	

telephone

Please describe the specific product, product range, brand 
or service to be entered for the Ulster Bank Best Product 
– Large Company. 
Continue on a separate page as required.

Please answer the following questions and return with 
the completed entry form before close of business on 
Wednesday 2 March 2011 to:

the judging panel, 
nifda, belfast mills, 
71-75 percy street, 
belfast, bt13 2hw

Judging, including product sampling, will take place w/c 
7 March 2011. Please note all answers should be preferably 
e-mailed to joan@nifda.co.uk or on A4 paper using Times New 
Roman font size 12. Applications should not exceed 1,000 words.
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question 1

Is your company:

•  An independent company
•  Involved in a partnership or alliance to achieve this venture
•  A subsidiary of a holding company or larger grouping

question 2

What is the main activity or business of your company?

question 3

What initially prompted the product/ innovation?  
(e.g., niche market identification)

question 4

Please explain how this process was started?

question 5

What action did you take in planning and developing this 
product or concept? For example:

•  Market Research 
•  Feasibility study
•  Obtained grant aid
•  Competitor analysis
•  Prepared marketing plan

question 6

What actions did you take to implement the new enterprise? 
For example:

•  Market testing
•  Implementing a product marketing plan
•  Taking steps to meet legislation
•  Promotional/Launch package
•  Training staff
•  Designing quality procedures

question 7

What procedures do you use to maintain customer 
satisfaction and quality standards?

question 8

Please indicate how this is monitored and how, in turn, you 
ensure the integrity of supplies.

question 9

Please indicate % of the raw materials used in this enterprise 
you obtain from the following sources:

•  % from own production
•  % from local producers
•  % from UK/RoI sources
•  % from overseas sources

question 10

Please outline any problems you have in obtaining sufficient 
quantities of quality assured supplied of raw materials 
from both UK/RoI sources and overseas and how you are 
overcoming them. 
(Maximum 150 words)

question 11

Have you sought links with other businesses in connection 
with any of the following?

•  Sourcing raw materials	 •  Marketing & Promotion
•  Processing/manufacturing	 •  Finance
•  Packaging	 •  Innovation
•  Distribution

question 12

Please indicate any problems or difficulties you have 
encountered in the development of this innovation and your 
solutions to these.

— Ulster Bank Best Product Large Company
   Application Form B continued
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— Ulster Bank Best Product Small Company
   Application Form C

The Judges will consider both Product Innovation and Process 
Innovation or any combination of both. The Innovation must 
have been launched in the marketplace during the period 
01.11.09 – 31.01.11.  

The product must, in the view of the Judges, be commercial.  
Short-listed applicants will be invited to present samples of 
their products to the judging panel or present to the judging 
panel week commencing 7 March 2011.

please complete in black ink

your name

your position/title

company name

address

postcode	

telephone

Please describe the specific product, product range, brand 
or service to be entered for the Ulster Bank Best Product 
– Large Company. 
Continue on a separate page as required.

Please answer the following questions and return with 
the completed entry form before close of business on 
Wednesday 2 March 2011 to:

the judging panel, 
nifda, belfast mills, 
71-75 percy street, 
belfast, bt13 2hw

Judging, including product sampling, will take place w/c 
7 March 2011. Please note all answers should be preferably 
e-mailed to joan@nifda.co.uk or on A4 paper using Times New 
Roman font size 12. Applications should not exceed 1,000 words.
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question 1

Is your company:

•  An independent company
•  Involved in a partnership or alliance to achieve this venture
•  A subsidiary of a holding company or larger grouping

question 2

What is the main activity or business of your company?

question 3

What initially prompted the product/ innovation?  
(e.g., niche market identification)

question 4

Please explain how this process was started?

question 5

What action did you take in planning and developing this 
product or concept? For example:

•  Market Research 
•  Feasibility study
•  Obtained grant aid
•  Competitor analysis
•  Prepared marketing plan

question 6

What actions did you take to implement the new enterprise? 
For example:

•  Market testing
•  Implementing a product marketing plan
•  Taking steps to meet legislation
•  Promotional/Launch package
•  Training staff
•  Designing quality procedures

question 7

What procedures do you use to maintain customer 
satisfaction and quality standards?

question 8

Please indicate how this is monitored and how, in turn, you 
ensure the integrity of supplies.

question 9

Please indicate % of the raw materials used in this enterprise 
you obtain from the following sources:

•  % from own production
•  % from local producers
•  % from UK/RoI sources
•  % from overseas sources

question 10

Please outline any problems you have in obtaining sufficient 
quantities of quality assured supplied of raw materials 
from both UK/RoI sources and overseas and how you are 
overcoming them. 
(Maximum 150 words)

question 11

Have you sought links with other businesses in connection 
with any of the following?

•  Sourcing raw materials	 •  Marketing & Promotion
•  Processing/manufacturing	 •  Finance
•  Packaging	 •  Innovation
•  Distribution

question 12

Please indicate any problems or difficulties you have 
encountered in the development of this innovation and your 
solutions to these.

— Ulster Bank Best Product Small Company
   Application Form C continued
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— Rural Product /Supply Chain Excellence
   In Farming
   Application Form D

The DARD Award is open to any Northern Ireland agri-food 
business or group of businesses that can demonstrate the creation 
or improvement of supply chain linkages that have delivered 
clear benefits to producers. The judges will look for innovative 
initiatives that show co-operation with supply chain partners. 

please complete in black ink

your name

your position/title

company name

address

postcode	

telephone

Please identify the supply chain linkages that your business/
group of businesses has/have created or improved.
Continue on a separate page as required.

Please complete and return the entry form before close of 
business on Wednesday 2 March 2011 to

the judging panel, 
nifda, belfast mills, 
71-75 percy street, 
belfast, bt13 2hw

Judging, including product sampling, will take place w/c 
7 March 2011. Please note all answers should be preferably 
e-mailed to joan@nifda.co.uk or on A4 paper using Times New 
Roman font size 12. Applications should not exceed 1,000 words.

question 1

Describe the situation that existed prior to your involvement 
in creating or improving supply chain linkages?

question 2

Describe the process, highlighting any aspect you consider 
innovative, whereby supply chain linkages were created or 
improved?

question 3

What role did your business/group of businesses play?

question 4

What role did other supply chain partners play?

question 5

Describe, providing supporting evidence, the benefits that 
have been delivered to supply chain partners?
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— Ulster Bank Outstanding Contribution
   to NI Food & Drink Award
   Application Form E

please complete in black ink

your name

your position/title

company name

address

postcode	

telephone

Please identify a nominee who has made an outstanding 
contribution to NI food & drink and your reasons for this 
nomination.
Continue on a separate page as required.

Please complete and return the entry form before close of 
business on Wednesday 2 March 2011 to:

the judging panel, 
nifda, 
belfast mills, 
71-75 percy street, 
belfast, bt13 2hw

Judging, including product sampling, will take place w/c 
7 March 2011. Please note all answers should be preferably 
e-mailed to joan@nifda.co.uk or on A4 paper using Times New 
Roman font size 12. Applications should not exceed 1,000 words.
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— Training Excellence Award
   Application Form F

purpose

To reward a company that has initiated training and skills 
interventions to improve business performance.

criteria for entry/judging

Entrant companies will be expected to demonstrate a clear 
business training need, a structured skills intervention and 
successful business improvement outcomes.

award application

Entrants will be expected to submit a written report of 
no more than 500 words demonstrating how they have 
successfully achieved the above criteria covering:

1.	 Company details
2.	 Main activity or business
3.	 Operating context
4.	 Reasons for the training initiative
5.	 Describe the process – learning needs analysis, business 
	 case for training, barriers to overcome, training delivery, 
	 results and evalutation.

Short listing will be based upon the information provided to 
the judging panel.

Those short listed will be expected to attend a short 
presentation/interview on 4th march 2011.

please complete in black ink

your name

your position/title

company name

address

postcode	

telephone

Please describe the specific product, product range, brand 
or service to be entered for the Taste of Ulster Service 
Sector Award.
Continue on a separate page as required.

Please answer the following questions and return with 
the completed entry form before close of business on 
Wednesday 2 March 2011 to:

the judging panel, 
nifda, belfast mills, 
71-75 percy street, 
belfast, bt13 2hw

Judging, including product sampling, will take place w/c 
7 March 2011. Please note all answers should be preferably 
e-mailed to joan@nifda.co.uk or on A4 paper using Times New 
Roman font size 12. Applications should not exceed 1,000 words.
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— Northern Ireland Good Food is in Our
   Nature Award The People’s Choice
   Application Form G

In Northern Ireland we are warmed by the Gulf Stream and 
awash with rain. That’s what makes our grass so lush, our 
pasture so good and our food so irresistible.  Our dependable 
rain produces world class ingredients and here, as we all 
know, we are a people who love our food.

In Northern Ireland, we have a unique food culture, ethnic 
breads, juicy meats, creamy milk and fresh vegetables… it all 
adds up to some of the best food and drink in the world…  
and its time for us to celebrate that!

Every year we export 64% of our £2.5bn of produce all over 
the world and its time for us to tell the story of our wonderful 
food and drink and our provenance.  That is what Northern 
Ireland – Good Food is in our Nature is about.

Already our message is getting through to consumers, by 
telling them about the care and dedication our food industry 
puts into producing world class food and drink raising 
their awareness of our high quality food and drink.  So to 
acknowledge that it is the customer who counts, we want to 
hold an award around the people’s choice.

what do people think?

Northern Ireland – Good Food is in our Nature companies 
have the opportunity to nominate their products to be judged 
by consumers… from soda bread to Bramley apples we want 
to know what are our favourite Northern Ireland Good Food 
is in our Nature foods.

Consumers will be asked to vote for their favourite product 
at www.nigoodfood.com. The company getting the most 
votes will win the Northern Ireland Good Food is in our 
Nature Peoples Choice Award.

Nominations from companies will be accepted until Wed 
16th February 2011.

To Nominate your company product e-mail:
lindsay@nigoodfood.com

Voting will take place on the web site www.nigoodfood.com 
from Monday 21st February until Monday 21st March 2011.

background

Food NI provides a single promotional voice for Northern 
Ireland’s food and drink. We work to enhance the reputation of 
Northern Ireland’s food and drink through the Taste of Ulster 
and Northern Ireland - Good Food is in our nature messages. 
We are a company limited by guarantee, formed voluntarily by 
a consortium of food sector representatives, to develop a positive 
identity for high quality food from Northern Ireland.

Our Board consists of representatives from across the entire 
supply chain.

aims 

•  	To enhance the reputation of food and drink from 
	 Northern Ireland
•  	To deliver a positive message to support the industry
•  	To link all elements of the food supply chain

To find out more visit:

ww.nigoodfood.com
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— Taste of Ulster Restaurant of the Year 2011
   Application Form H

This award is to mark the 20th Anniversary of the Taste of 
Ulster Accreditation Scheme. The tope 20 Taste of Ulster 
Restaurants (selected from independent assessors scoring) 
will be nominated for on-line voting by the public through 
the Taste of Ulster Web Site: www.tasteofulster.org 

purpose

To reward a company that has initiated training and skills 
interventions to improve business performance.

criteria for entry/judging

Entrant companies will be expected to demonstrate a clear 
business training need, a structured skills intervention and 
successful business improvement outcomes.

award application

Entrants will be expected to submit a written report of 
no more than 500 words demonstrating how they have 
successfully achieved the above criteria covering:

1.	 Company details
2.	 Main activity or business
3.	 Operating context
4.	 Reasons for the training initiative
5.	 Describe the process – learning needs analysis, business 
	 case for training, barriers to overcome, training delivery, 
	 results and evalutation.

Short listing will be based upon the information provided 
to the judging panel. Those short listed will be expected to 
attend a short presentation/interview on 4th march 2011.

please complete in black ink

your name

your position/title

company name

address

postcode	

telephone

Please describe the specific product, product range, brand 
or service to be entered for the Taste of Ulster Restaurant 
of the Year 2011 Award.
Continue on a separate page as required.

Please answer the following questions and return with 
the completed entry form before close of business on 
Wednesday 2 March 2011 to:

the judging panel, 
nifda, belfast mills, 
71-75 percy street, 
belfast, bt13 2hw

Judging, including product sampling, will take place w/c 
7 March 2011. Please note all answers should be preferably 
e-mailed to joan@nifda.co.uk or on A4 paper using Times New 
Roman font size 12. Applications should not exceed 1,000 words.
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— Best Local Food & /or Drink 
   Promotional Event Initiative
   Application Form I

The Judges will consider any Food and Drink event / initiative 
that:

•  Took place within Northern Ireland.
•  Promoted Northern Ireland Food and/or Drink Products 	
	 to the public or Trade.
•  Took place between November 2009 and February 2011.
•  The promotion must, in the view of the Judges, be 
	 commercial.

Any event / initiative (except Award ceremonies) such as 
special markets, sampling events, cooker demonstrations, 
trade events, tasting events etc may be entered.

The Judging Criteria are:

•  Emphasis on local Food and Drink.
•  Fit with the overall objectives of the NIRFP.
•  Quantifiable measurement of impact. (i.e. number 
	 attending, sales generated, media column inches or 
	 ‘opportunities to view’.
•  Economic value to Northern Ireland Food and Drink.

please complete in black ink

your name

your position/title

company name

address

postcode	

telephone

Please describe the specific event, to be entered for the Northern 
Ireland Regional Food Programme Best Local Food and/or Drink 
Promotional Event / Initiative. 
Continue on a separate page as required.

Please answer the following questions and return with 
the completed entry form before close of business on 
Wednesday 2 March 2011 to:

c/o joan@nifda.co.uk

the judging panel, 
nifda, 
belfast mills, 
71-75 percy street, 
belfast, bt13 2hw

Judging, including product sampling, will take place w/c 
7 March 2011. Applications should not exceed 1,000 words.
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— Best Local Food & /or Drink 
   Promotional Event Initiave
   Application Form I continued

question 1

Is your company:

•  An independent company
•  Involved in a partnership or alliance to achieve this venture
•  A subsidiary of a holding company or larger grouping

question 2

What is the main activity or business of your Company?

question 3

Where did the event / initiative take place?

question 4

How long did the event / initiative last?

question 5

What where the key objectives of the event / initiative. (This 
must be as precise as possible in regard to local food and drink)?

question 6

What output/impacts were measured?

question 7

What were the results?

question 8

What was learned from the event / initiative and would be 
changed in future?

question 9

Who organised the promotion?
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— “I believe there is a huge untapped pool of
talent and energy, that if resourced properly
and encouraged will build a significant
agri-food industry for the twenty first century 
in Northern Ireland. This will bring our 
children the security and prosperity they 
need. We are good at Food and Drink.”
Tony O’Neill
Chairman, Northern Ireland Food & Drink Association

We are the largest contributor to the sales, 
external sales and employment of the Northern 
Ireland manufacturing sector.

Every Job in a nifda member generates 3 more in 
the supply chain.

We sold £3.2 Billion of local produce last year, of 
which over 67% was sold externally.

We employ 20,000 directly and 72,000 more in 
farming and support services right across NI.

No. 1

3 for 1

£3.2 Billion

92,000 Jobs


